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Pursuing Sustainability through Perceived Behavioral Control: Discussing Distinct

Effects of Self-Consciousness and Self-ldentity on Anti-Consumption
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Study on Taiwan medical cosmetics consumer decision

K. Chiang ~ Y. Lin

The Effect on Consumer Enjoyment under Different Degrees of Uncertainty
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Antecedents of Brand Equity in Fast Fashion Markets: A Cross-National Study

Aihwa Chang -~ Jin Su ~ Pei-Ju Tung

PREFT SRR ERIAE éaﬁ'ﬂﬁﬁgiﬁi%ﬁipf'uﬁﬂ#ﬂi g

v
]

GEE EEF L BN

A2

Influence of environmental knowledge, environmental attitude, and habitual

behavior on environmental behavior
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Educational advertising messages and product involvement

Chih-Chin Liang

The Moderating Role of Customer-brand Identification on the Relationship

between Consumer Tendency to Regret and Consumer Satisfaction
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Factors influencing individuals to continuously participate in annual events
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Eat more or less? The Packaging effect on snacks food
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